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arrooTtaon /
NUEOQA ATTO TO
Kivnto = 1.5
LETPO.

XpOvog
amogpaons /
AVTATTOKPIONG
yia eva “Like"” =
0.8 second!
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Hungary Population Pyramid 2019
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Digital Reach — Customer Engagement
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Digital Reach — Customer Engagement
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Digital Reach — Customer

Engagement
| | ||

E WOM - Eumeipia MeAaTn

What is Organic Reach?

Organic Reach is a metric used in social media
marketing that shows the number of unique
accounts that have seen a post or piece of
content on a social media platform.

In other words, the number of eyes that have
seen the post once. Organic Reach excludes
the use of any paid promotional tools, that
would be used to boost the visibility of the
post.




1.Discovered 2.Search 3.Learn

1.TI ©OEAW; 2 ol 3T Epe yi' QuTH:
) UATTEC BEAW QUTO Bpiokw;

TTOL TWEA PAETT; N TI AeVE OI AAAOI

yIQ ALTO;

Agv TO OKEPTOUAI TTOAD... WC TTOAITNG TOL SIKTLOUL, €Al TTAEOV
“extTaiSevpEvocg” PAcEl TNG KABNUEPIVAG WOL 6PACTNEIOTNTAG... OTI
Oa vTdpxel N6N kKATToL OTa social media.




1.Discovered

1.TI ©EAW:;

Muwcg Aertoupyei n por Tou Instagram @ ‘ ‘lmg'mm

H pon tou Instagram eival To anpeio GTmou PTTopEiTE va PoIpddeoTe Kol va oUVDEETTE JE TA ATOPO Kol Ta
TIpAypaTa TTOU £ival onPavTIka yia egdc. DTav avoiyeTe 10 Instagram 1] AVAVEWVETE T por) 0ac, O GuToyYpaQieg
Kal Ta BivTeo TTou MaTeUoUps 6T Ba gag evdiapépouy TTEPITTATERD EpQavifovTal TTavw TTdve atn por. MNépa
QIO TEPIEXGHEVO aTTd Ta ATOPA Kal Td hashtag TToU AkoAQUBEITE, pTopsi £TTiang va BeiTe TTpoTavOEvoUC
ADyaplacpolc TTou ayEeTifovTal P Ta eviiagépovtd oag.

=A@VIKQ gupavileTal avTo TTOL
UTTOPEI VA U’ evEIApEQEl OTO

news feed Tov Facebook r) Tou
Instagram ) yeta 10 4-5 msg OTO
messenger




1.Discovered 2.Search Google Search

1.TI ©OENG: 2. MoL 10 PPioKW;

Ad / Banner




2.Search

2. MNoL 10 PPICKW;




N TI AEVE OI OAAOI
yIQ ALTO;

3.T Eepw yI' AUTO;




Digital Presence
KEVTOWV ZEvay TAWOo V.

Avvnrikog MeAatng

4. Action/
Purchase

]

MeAarng

5. Review /
Feedback







Senior
Classes
l.e. ECPE

Advanced Classes i.e. I
FCE, ECCE I

XpoviKkn TepIodog:
Mepittou 10 xpovia

Basic Classes
Pre Basic Classes

Pre Junior Classes




*
Senior
Classes I
l.e. ECPE
XPOVO
OO -

FCE, ECCE
~900%/
XPOVO
Basic Classes

~400%/
XPOVO
Pre Basic Classes
© © © © Pre Junior Classes l
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Mepiodog Eyypapay /
Eyypapn Maénm

E€eTtaoec (MaBnTtwy)
Tpiunvov / Emidoon
EAEYXOV

Emmionueg E€etaoeig
dopea (B’ e€aunvo)

MNooYyPAUUATIOUOG
MAGvoL
Mabnudatwy /

XPIOTOLYEVIATIKN
EKSNAWON

KataBoAn
MANPWUOV

KaTtapoAn
MNANPWUV

TeAikEG E€eTQoEIg
MaBnTtwv

Evnuépwon LANG
HaBNUATOC KATA TNV
aATTOLOIA TOL

ATTOKPIATIKES
OEUATIKES

Evnuépwon
QepPIVV
[MooyPaUUATWV

Opydvwon
OEUATIKGDV
ApPaCTNPIOTATWV

AVOIEIATIKN

KAgioluo
Xpoviag /
Ev&eikTika

Emionueg E€etdoeig
dopea (A’ e€aunvo)

E€etaoelg
B'Tpoiunvouo /
EmriSoon eAéyxV

[Moogyypapeg
YIQ TNV ETTOUEVN
TePiodo




Mepiodog n :
: POYPAUUATIONOG ; . :
Eyypapwyv / MAGvou KaTtapoAn Evnuep@on bANG Opyavaon Emmionueg ESetaoeig

: 5 ; HUaBnUATOG KATA TNV OeUATIKV ; g
EYYpC‘(Pﬂ MOTenéJOT\C;)V/ MANRGUGY aTToLGIA TOL PABNTH ApPACTNPIOTAT@Y ERIE A el ATV
MaénTn SSER

[oIEC ATTO ALTEG TIG ETTIKOIVAVQ
UECQ:

. Emall ;
Towrvow / XpIoTOLYEVIATIKN KaraBoAn ATIOKOIATIKEG éﬁgggﬂ{r? BEEEIL?.S;'E / . Facebook message ,
Emisoon SR PR OIS otatpo ENiS00n eAéyXGv . Facebook post ;
AEVY

Instagram story ;
Facebook Event ;

EvnuEpwong TnG emionuNng
oeNibag TNG emIXeioNoNG ;

Emionueg

E€etaoeig KataRoAn
dopta (B’ MANP UV
e€aunvo)

TENIKEG Evnuépwon KAeioiuo MpoeyYPAPES
E€eTaoeig G\ Xpoviag / YIQ TNV ETTOUEVN
Maéntav MNpoyPaupAT®Y EvéeikTIkG EPIoSo




Social media marketing requires
having a content marketing strategy, a
way to systematically produce yummy
yummy content (blog posts,
infographics, i1mages, wvideos) that
people will emyyoy enough to “hang out”
on your social media page or channel.

Kavw 10
TTAQVO PoL &
SeopeLOUA
Eiual Tapov oTIG
AvAyYKeG /
QAITNUATA TWV
TTEAQTQOV UOL

O xpovoc
ATTOKPIONG OTA
social eival AEV EVIOXV® (TTOOCWTTIKON
Apecoc / H mpoo Tk pov oeAidéa ToOo®IA oTo Linkedin.
YPNYOPOG OTO Facgbook Sev grrom)\ai Exei Tapovoialw TNV
EiSika yia online ONUEIO avapopag, N ETTAYYEAUQATIKA TALTOTNTA KAl

chat & FB msgr ETTAYYEAUATIKA HOL oLCIa TNG ETTIXEIPNCHS HOL.
TTAPOLOIA €ival CNUAVTIKA




[NapaTNE® CNUEIa LYIOVLS AVTAYWVICHOV.
Google Search, Facebook & LinkedIn.

BAETTG TTOL & TTGOC O UTTOPEC® VA AEIOTTOINCW
BEATIOTEC TTOAKTIKEG.

ATTOPELYW KAUTTAVIEC PE SIAPKN ONUAvon o€
EKTTTAOEIC KAI TTIOOOPOPES UE ++ UEYAAN Pricing
Siapkela 1m.x. “- 70% yia tnv mepiodo X-W , n -
TEAELTAIEC ERLOOPASEC eyYPAPWY OI X TIPWTOI =>
X% EKTTTQOEWY VIO OAN TN OXOAIKN Xpovia.

MTTOP® va A&IoTTOINCW TNV TTEPOCCEYYION TWV
EKTITWOEWYV HE TTOIOTIKA XAPAKTNEIOTIKA TT.X.
“Exouue avavewoel TNV peBodoAloyia pag pe
Kaivovpyia BiBAia ekraibevong ... OOl KAvouLv
TNV X evépyela pexpl o W diaotnua Ba exovv
EKTITOON OTA PIBAIG X %",



- EmMAEY® TTOL BA £XW PYEYAALTEON TTAPOLOIA
T.X. KGvo TepIioccoTepes Siapnuicelg
(TpowBNnoN posts) oto Facebook kal AiyoTepeg
o€ google ads? £Xxw UETPNOE O€ TTOIO?

- 1TO ETTAYYEAUATIKO TTAQICIO AEITOLEYIAG YIa TA
social, SIapoPOoTTOIW TNV TTPOCEYYION KAl

XAPAKTNEI(W TOLS SLVNTIKOLG/VPICTAUEVOLGS In business
1.AvayvopIoIuoTNTa TTEAQTEG WG KOTTASOLEA) TNG ETTIXEIONONG HOV.. Customer

2. EumoTtoouvn bev £xovpe Paciieia oto KAGS0 © .. oTTOTE KAl eV is the King
3. MoTtoTtnTa Vs. Tadidi TIOETAI N £VVOIA TOL AKOAOLOOV... I
TTEAQTN

‘Exoupe xapovpueva Taidia TTov BEAOLY va
LABOULYV KAl IKAVOTTOINKEVOLC YOVEIC TTOL TA
vTTooTnPiCovy, avToi eival or FANS, ommradoi uag
T Hele e eite Bpiokovral oTo business Facebook /
siaspaon -FB 2. Impressions Instagram kai yag Exovv Kavel Like n oT1o

3. Post Likes LinkedIn.

KaBnuepivi N YTOXOL:




Social Media Marketing
Business Platforms & Tips







MTTOPOLUE VA XPNOIUOTTOINTOLE
TOLG KWSEIKOLCS TOL GMAIL / Google
























Conversion tracking (optional) ®

Measure the actions membe on your after clicking o wi r LinkedIn ad.

+ Add conversions







Bhua — Pnua Google Ads
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Bhua — Pnua Google Ads




Bhua — Pnua Google Ads




Bhua — Pnua Google Ads




Bhua — Pnua Google Ads




Bhua — Pnua Google Ads




Bhua — Pnua Google Ads




Bhua — Bnua Google Ads




Bhua — Bnua Google Ads




Bhua — Pnua Google Ads , Ad ranking rules !

X

a

Low , 1%t Page
ranking- paid [

®)

The ranking
Party...

... TI BAETTGO OTNV
TOWTN B¢oN
EUPAVIONC VS.
OLYKEKQIUEVNGS
avadntnong
(brand name)

3 Toueic Beocewy /
oelida !

Navo pépog $$
©¢ton: 1-3n 4.

Méon @ 5-9
(Organic / SEO)

Katw pépocg: 9-11 $



Bhua — Pnua Google Ads

Ad quality score?

Google Ads Help Mobile friendly site?

Ad Rank

A value that's used to determine your ad position (where ads are shown on a page relative to other ads) and
whether your ads will show at all. Ad Rank is calculated using your bid amount, your auction-time ad

quality (including expected clickthrough rate, ad relevance, and landing page experience), the Ad Rank thresholds,

OuEIC BEoewyY / oeAiba !

MNavw pepocg $$
9 ©ton: 1- 3N 4.

Méon : 5-9 (Organic / SEO)

3 TouEIC Beocewy / oehiba |

Mavo pyepog $$
©ton: 1- 3 n 4.

Méon @ 5-9 (Organic / SEO)

KAt pepog: 9-11 $



Bhua — Pnua Google Ads

Ad quality score?

Google Ads Help Mobile friendly site?

Ad position

The order in which your ad appears on a page in relation to other ads. For example, an ad position of "1" means
that your ad has the highest position on the page relative to other ads of the same type. It doesn't necessarily
mean that your ad is above the search results. If there are no ads above the search results, then it means that
your ad is the first ad shown beneath search results.

+ Ad position is determined by a formula called Ad Rank that gives your ad a score based on your bid, the quality
of your ads and landing page, the Ad Rank thresholds, the context of the person's search, and the expected
impact of extensions and other ad formats. So even if your competition bids more than you, you can still win a
higher position — at a lower price — with highly relevant keywords and ads.

3 TouEIC Beocewy / oehiba !

MNavw pepocg $$
©ton: 1- 3N 4.

Méon : 5-9 (Organic / SEO)

KaTtw pépoc: 9-11 %



Bnua — pnua Google Ads

. Ad quality score?
= Google Ads Help Mobile friendly site?




Bhua — Pnua Google Ads

= Google Ads Help Ad quality score?

Mobile friendly site?




Bhua — Pnua Google Ads , Call Extensions

= (Google Ads Help

By adding more content o your ad, extensions give your ad greater visibility and prominence on the search

results page. That means you tend to get more value from your ad. Extensions often increase your total number
of clicks, and can give people additional, interactive ways of reaching you—as with maps or calls.

https://instapage.com/blog/how-adwords-
extensions-generate-sales



... ETMIOTPEPOLUE OTA TEAIKA OTASIA TNC KAUTTAVIAC HAC.. l










Bhua — Pnua Google Ads

Feedback

Mobile-Friendly Test - Google Search Console

hitps://search.google.com/test/mobile-friendly ¥
Test how easily a visitor can use your page on a mobile device. Just enter a page URL to see how your
page scores. More usage tips . Why mobile? The web is ..




Bhua — Pnua Google Ads

ATTO(PEVLYOLUE TN XPNON
facebook url !

MT1TopoLuE Va a&IoTTOINCOLE
eTOIO template o€ PACIKN
HOP®IN, TTOL TTAPEXE! N
Google!



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business
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Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business

A



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business



Bhua — Pnua Google My Business
Free Site, Basic Template



Bhua — Pnua Google My Business
Free Site, Basic Template



Bhua — Pnua Google My Business
Free Site, Basic Template



Bhua — Pnua Google My Business
Free Site, Basic Template


https://language-school-1221.business.site/?m=true

Bhua — Pnua Google My Business
Free Site, Basic Template


https://language-school-1221.business.site/?m=true

Briua — Pnua Google My Business
Free Site, Basic Template


https://language-school-1221.business.site/?m=true

Bhua — Pnua Google My Business
Free Site, Basic Template


https://kantzalingoschool.business.site/?m=true

Bhua — Pnua Google My Business
Free Site, Basic Template

« N¢o website / basic template. Awpeav

« Aoyapliaocuog siaxeipiong dSilapnuIong — KAUTTAvIWY

* YTOIXEIO & EVEQYEIEC AVTAYWVIOUOL PACEl KAGSOL

« [lapovaoia emxeipnong oto Google Maps, pe
SuvaTOTNTA pOosts, photos

« Apeon S1axeipIon KOOTOLC O€ EVEQYES KAUTTAVIES N
Kal SuvaTOTNTA APECNC TTAPAUETOOTTIOINONG.


https://kantzalingoschool.business.site/?m=true

https://kantzalingoschool.business.site/?m=true



https://kantzalingoschool.business.site/?m=true
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https://www.facebook.com/business/help/63107900
6996990



https://www.facebook.com/business/help/631079006996990

Mnxaviopog ‘Eykaipng MpociSomoinong EEA.

www.earlywarning.eea.gr

Facebook:EW Europe Mentors
@EWEMentors/

TNAEPWVIKES YPAHHES
210- 3380279/210/236/295/296
210 -3601042

Email:infoprograms@eea.gr




